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What is Culinary tourism?
·Culinary Tourism is not new

·Focuses on the search for and enjoyment 
of prepared food and drink

·Culinary Tourism promotes all 
gastronomic experiences

·)ÔȭÓ ÔÈÅ ÐÕÒÓÕÉÔ ÏÆ ÕÎÉÑÕÅ ÁÎÄ ÍÅÍÏÒÁÂÌÅ 
eating and drinking experiences

http://www.photos.com/en/search/close-up?eqvc=543802&oid=5235641&a=a&pt=&k_mode=any&k_exc=&t_plus=0&cid=&date=&ct_search=&k_var=culinary videos&first=81&ofirst=&srch=Y&hoid=65d6a0146c31f5a075cd2ff050d4f818&bl=/en/search/index?a=a&k_var=culinary videos&k_mode=any&f_plus=0&first=81&


Why is Culinary Tourism Important?

üNearly 100% of tourists dine out when traveling

üDining is consistently one of the top 3 favorite tourist 
activities

üThe higher the total bill, the more likely the patrons 
are tourists

üLocal cuisine is the #1 motivating factor in choosing a 
destination



Who are culinary tourists?
·A culinary tourist can be a visitor who has traveled to 

town specifically to dine at your establishment.  

·A culinary tourist can also be a business traveler who 
decides to dine at your restaurant.

http://www.photos.com/en/search/close-up?eqvc=60296&oid=3185733&a=a&pt=&k_mode=any&k_exc=&t_plus=0&cid=&date=&ct_search=&k_var=wine&first=61&ofirst=&srch=Y&hoid=fb51a3f9141599a895b5b85575838723&bl=/en/search/index?a=a&k_var=wine&k_mode=any&f_plus=0&first=61&


How can you promote 
culinary tourism?
·It is important that you take full advantage of your 

regions culinary tourism opportunities 

·Establishing yourself as a unique and memorable 
dining destination 

http://www.photos.com/en/search/close-up?eqvc=60283&oid=3185674&a=a&pt=&k_mode=any&k_exc=&t_plus=0&cid=&date=&ct_search=&k_var=wine&first=81&ofirst=&srch=Y&hoid=a5fb548615f514e96b30b550a9a2600e&bl=/en/search/index?a=a&k_var=wine&k_mode=any&f_plus=0&first=81&


Examples..

·Novel notions-

·One of the main ideas is that tourists can get 
something at your restaurant or in your town 
ÔÈÁÔ ÔÈÅÙ ÃÁÎȭÔ ÇÅÔ ÂÁÃË ÈÏÍÅȢ  

·Your restaurant should capitalize on this idea by 
identifying a local or regional specialty and 
creating your own version of it.



/ƻƴǘΧ
·Chef Demonstrations

·This is an easy ways to create an unforgettable dining 
experience 

·Enlist locals as culinary ambassadors

·/ÎÅ ÏÆ ÔÈÅ ÔÏÐ ÑÕÅÓÔÉÏÎÓ ÔÏÕÒÉÓÔÓ ÁÓË ÌÏÃÁÌÓ ÉÓȟ Ȱ×ÈÅÒÅȭÓ Á 
ÇÏÏÄ ÐÌÁÃÅ ÔÏ ÅÁÔ ÁÒÏÕÎÄ ÈÅÒÅȩȱ

http://www.photos.com/en/search/close-up?eqvc=60284&oid=3185676&a=a&pt=&k_mode=any&k_exc=&t_plus=0&cid=&date=&ct_search=&k_var=wine&first=61&ofirst=&srch=Y&hoid=2a5b8a694ea66f0cb75f9d3fbd78f3db&bl=/en/search/index?a=a&k_var=wine&k_mode=any&f_plus=0&first=61&


International Culinary Tourism 
Association 

·27 million leisure travelers have participated in 
culinary related travel in the last 3 years in the US

·They spend approx: $51 billion annually on travel 
related expenses including $12 billion directly on 
culinary activities while traveling

·In the US, culinary tourists are more likely to be people 
who are cultured and affluent  


